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INVESTMENTS AND INNOVATION IN INTERNET MARKETING
AS A COMPONENT OF MARKETING COMMUNICATIONS
IN THE SYSTEM OF STRATEGIC MANAGEMENT OF STARTUPS
ON THE NATIONAL AND INTERNATIONAL MARKET OF GOODS
AND SERVICES IN CONDITIONS OF UNCERTAINTY

The article examines the significance and effectiveness of investing in marketing communications for startups,
particularly through the lens of innovative strategies. The primary objective of the study is to explore the impact of
marketing investments and the application of cutting-edge technologies in achieving sustainable growth and enhancing
the competitive edge of startups in the marketplace in conditions of uncertainty. To achieve this goal, various research
methods were employed, including analysis, synthesis, generalization, induction, deduction, and tabular methods.
These approaches involved a thorough review of literature, synthesis of contemporary marketing tools, and analysis
of case studies from successful startups. The focus is placed on leveraging artificial intelligence, content marketing,
social media strategies, and other innovative approaches. The gathered data provides a comprehensive understanding
of how startups can effectively utilize these tools to meet their marketing objectives. The article delves into key
elements of marketing communications, such as creating valuable content, targeted social media engagement, search
engine optimization, email marketing, and influencer collaborations. It discusses how these strategies can help
startups stand out among competitors and achieve market success. The findings confirm that strategic investments
in marketing communications are crucial for startup success. Innovative marketing strategies, including the adoption
of artificial intelligence, predictive analytics, and personalized approaches, significantly enhance the effectiveness of
communication campaigns. These strategies contribute to a better understanding of customer needs and increased
engagement levels. Integrating these strategies into the overall strategic management framework allows startups not
only to adapt to rapidly changing market conditions but also to ensure sustained business growth and stability.

Keywords: marketing communication investments, innovative strategies, startups, artificial intelligence, content
marketing, social media, marketing tools, personalized marketing, internet marketing.

Problem statement. In the rapidly evolving
domain of startup ventures, the interplay between
investments and innovations in marketing
communications has become a critical factor in
the strategic management paradigm. Startups,
by their nature, are characterized by a high
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degree of uncertainty and a dynamic operating
environment, which necessitates a strategic
approach to integrating innovative marketing
practices on the national and international market
of goods and services. However, there remains
a significant gap in understanding how to
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effectively incorporate such innovations within
the strategic management framework of startups.

The challenge is compounded by the dual
pressures of limited financial resources and the
need for a rapid adaptation to technological
advancements and shifting market dynamics.
Startups often face difficulties in optimizing
their investment in innovative marketing
communications due to constraints in both
budget and expertise, leading to suboptimal
alignment with their strategic objectives. This
misalignment can impede the ability of startups to
achieve competitive differentiation and establish
a sustainable market presence.

Moreover, the integration of innovative
marketing communications into  strategic
management requires a sophisticated under-
standing of both the technological landscape
and the strategic imperatives of the startup. There
is an evident need for a structured approach to
managing investments in marketing innovations
that aligns with strategic goals and enhances
overall business performance. Addressing
this problem necessitates the development of
comprehensive frameworks that bridge the gap
between innovative marketing practices and
strategic management, thereby enabling startups
to navigate complexities and secure long-term
success in a competitive environment.

Analysis of recent publications. Recent
scholarly work has extensively addressed
innovative  aspects of marketing, with
significant contributions from both domestic
and international researchers. Domestic scholars
such as A. Shevchenko, A. Krushynskyi,
I. Reshetnikova, M. Vasylchenko, V. Maryenkoga,
and V. Sydelnykova have examined various
dimensions of marketing innovation, including
the application and impact of advanced
marketing techniques. International researchers
like P. Doyle, S. Bridgewater, N. Kanagal,
and H. Dzwigol have also explored the role of
marketing innovation, focusing on its effects on
market positioning and strategic outcomes.

Despite these substantial contributions,
gaps remain in understanding how innovative
marketing communications can be effectively
integrated into the strategic management systems
of startups. Existing research often overlooks the
unique challenges faced by startups in aligning
innovative marketing practices with their
strategic goals. This underscores the need for
further research to develop practical frameworks
that address these specific challenges and enhance
the strategic management of startups.

Purpose of the article. The purpose of
the article is to examine how investments and
innovations in marketing communications can

be strategically integrated into the management
systems of startups in conditions of uncertainty.
It aims to identify effective strategies and
frameworks that enable startups to leverage
cutting-edge marketing techniques while aligning
with their strategic objectives. By addressing
the unique challenges and opportunities
faced by startups, the article seeks to provide
actionable insights for optimizing marketing
communications to drive sustainable growth
and competitive advantage on the national and
international market of goods and services.

Task statement. The research methods
employed in this study include analysis,
synthesis, tabular method, generalization,

induction, and deduction. Additionally, the study
utilizes case study analysis and comparative
research to examine how innovative marketing
communications can be effectively integrated
into the strategic management systems of
startups. The primary objective of the study is to
explore the impact of marketing investments and
the application of cutting-edge technologies in
achieving sustainable growth and enhancing the
competitive edge of startups in the marketplace.
Summary of the main research material.
In the swiftly changing business environment,
startups encounter mounting pressure to harness
advanced marketing communications to build
their market presence and ensure long-term
growth. For startups to stand out and remain
competitive, it is essential to strategically
integrate investments in innovative marketing
strategies. This integration helps them not only
to differentiate themselves from competitors but
also to effectively respond to evolving consumer
preferences and technological progress.
Marketing is a powerful tool for enhancing
the visibility of a business, and content marketing
stands out as a cost-effective method for attracting
potential clients, especially for new startups.
Content marketing revolves around creating high-
quality, engaging content that not only captures
the attention of potential customers but also
fosters a strong connection with the brand [1].
By strategically developing and distributing
valuable content, startups can build brand
awareness, establish credibility, and generate
interest among their target audience. This
approach not only helps in reaching prospective
clients more effectively but also in nurturing
long-term relationships with them, ultimately
supporting the growth and success of the startup.
According to Steve Blank’s definition, a
startup is a temporary organization designed to
search for a repeatable, profitable, and scalable
business model. Given that a startup’s product
is often novel and unfamiliar to the market, it is
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Table 1

Effective marketing communication strategies for startups

Strategy

Description

Benefits

Key Considerations

Content marketing

Creating and distributing
valuable, relevant, and
consistent content to attract and
engage a target audience.

Builds brand awareness,
educates potential
customers, and establishes
thought leadership.

Requires high-quality
content creation and regular
updates; can be resource-
intensive.

Social media
marketing

Utilizing social media
platforms to reach and engage
with potential customers
through organic and paid
strategies.

Increases brand visibility,
fosters customer
engagement, and provides
targeted advertising
opportunities.

Needs a clear strategy
for platform selection
and content; can be time-
consuming to manage.

Search Engine

Optimizing website and
content to improve rankings

Enhances online visibility,

Requires ongoing
optimization and

to their audience.

Optimization 1 - drives targeted traffic, and | monitoring; competitive
on search engines and increase | . e
(SEO) . improves credibility. keywords can be
organic traffic. :
challenging.
. . C Must comply with
Sending targeted and Direct communication regulations (¢
. . personalized emails to nurture | with potential and existing guatl -8
Email Marketing . . GDPR); requires careful
leads, drive conversions, and | customers, measurable .
: segmentation and content
retain customers. results.
relevance.
Collaborating with influencers | Expands reach, builds trust Selection of appropriate
Influencer : influencers and management
: to promote products or services | through endorsements, and . - 1
Marketing of partnerships are crucial;

drives engagement.

can be costly.

Pay-Per-Click
(PPC) Advertising

Running paid ads on search
engines or social media
platforms where you pay for
each click.

Provides immediate
visibility, targets specific
audiences, and offers
measurable ROI.

Requires budget
management and
optimization of ad
campaigns for effectiveness.

Public Relations
(PR)

Managing the spread of
information between the
startup and the public through
media coverage and press
releases.

Enhances credibility, builds
brand reputation, and
attracts media attention.

Requires strategic
communication and
relationship management
with media outlets.

Networking and

Building relationships
with other businesses or

Expands reach, fosters
collaborations, and provides

Requires identifying
and nurturing valuable

marketing decisions.

Partnerships professionals to leverage their . o relationships; potential for
new business opportunities.
networks and resources. mutual benefit.
Analyzing market trends, Informs strategic decisions, |Requires data collection and
Market Research customer behavior, and . . o N
: : ; . identifies opportunities, and |analysis; insights must be
and Analytics competitor strategies to inform

optimizes marketing efforts.

actionable and relevant.

Customer Feedback
and Engagement

Gathering and utilizing
customer feedback to improve
products and tailor marketing
efforts.

Enhances customer
satisfaction, provides
valuable insights, and builds
loyalty.

Requires effective methods
for collecting feedback and
integrating it into business
practices.

Source: complied by authors

crucial for the startup to ensure that its offering
gains visibility and recognition [2]. This is
where marketing plays a pivotal role. Effective
marketing  strategies, particularly  those
leveraging content marketing, are essential for
building brand awareness, educating potential
customers, and establishing a connection with the
target audience. By creating and disseminating
high-quality, engaging content, startups can
not only attract attention but also communicate
the value of their innovative products, thereby
facilitating their path to profitability and growth.
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Once a startup has developed a product or
service, it becomes imperative to promote it
effectively in the market. Innovation alone
does not guarantee success, as competitors are
also continuously enhancing their products and
services. Therefore, having a robust strategy to
distinguish oneself from competitors is essential.
Effective promotion helps to establish a unique
brand perception and attract the target audience.
Typically, startups operate with small teams
and face limited initial funding, often requiring
team members to wear multiple hats. However,
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marketing is a highly specialized field that
cannot be relegated to a single expert, even if
they possess strong pitching skills. The success
of a startup’s promotion is critical to its future
viability. Therefore, even with limited funding,
it is crucial to allocate resources towards
professional marketing. Analysis of successful
startups indicates that significant portions of
their budgets were invested in promotion. This
investment is justified as effectively presenting
the idea is vital for gaining credibility and
attracting attention [3].

Effective marketing strategies for startups
involve a multifaceted approach to build brand
visibilityanddrivegrowth (Table 1). Keystrategies
include content marketing to engage and educate
the target audience, social media marketing to
enhance visibility and foster engagement, and
search engine optimization (SEO) to increase
organic traffic. Email marketing helps in nurturing
leads and retaining customers, while influencer
marketing leverages endorsements to expand
reach. Pay-per-click (PPC) advertising provides
immediate visibility, and public relations efforts
build credibility and attract media attention.
Networking and partnerships offer collaborative
opportunities, market research and analytics
inform strategic decisions, and customer feedback
ensures that marketing efforts are aligned with
customer needs. Each strategy requires careful
implementation and ongoing management to
maximize its effectiveness and contribute to the
startup’s overall success.

In addition to traditional marketing strategies,
startups can greatly benefit from adopting
innovative marketing approaches to differentiate
themselves in a competitive landscape.
These strategies include leveraging emerging
technologies such as artificial intelligence and
machine learning for personalized customer
experiences and predictive analytics, utilizing
interactive content like augmented reality (AR)
and virtual reality (VR) to create immersive
brand  experiences, and  experimenting
with blockchain for transparent and secure
transactions. Startups can also explore new
trends in marketing automation to streamline
campaigns and enhance efficiency, as well
as engage in experiential marketing to create
memorable and shareable brand interactions on
the national and international market of goods and
services. By integrating these innovative tactics,
startups can not only capture the attention of their
target audience but also establish a cutting-edge
presence in the market.

As technology evolves, so do marketing
strategies, with startups increasingly adopting
artificial intelligence (Al) to enhance their growth

and operational efficiency. Al marketing tools
provide startups with advanced capabilities for
data analysis and insights, enabling them to tailor
their marketing efforts with greater precision. This
allows for targeted and personalized campaigns
that drive significant customer engagement and
business expansion.

One of the key benefits of Al in marketing is
its ability to facilitate highly personalized and
targeted outreach. Al tools analyze customer data
to derive insights, which helps startups customize
their marketing strategies based on individual
preferences and past interactions. This approach
improves the effectiveness of content marketing
by delivering more relevant messages to the
intended audience, thereby boosting conversion
rates. Al marketing tools also excel in predictive
analytics, using machine learning algorithms
and historical data to forecast market trends and
consumer behavior. This predictive capability
enables startups to make well-informed decisions
about their marketing strategies, allowing them to
design campaigns that are more likely to resonate
with their target market and drive engagement,
brand loyalty, and revenue growth [4].

Moreover, Al tools can streamline content
creation, a crucial advantage for startups with
constrained budgets. These tools assist in
generating and distributing content that aligns
with the brand’s objectives and engages the
target audience. Al-powered customer service
tools, such as chatbots, also provide instant,
personalized support, enhancing customer
satisfaction and loyalty. While integrating Al
marketing tools can be challenging for resource-
limited startups, many vendors offer accessible,
scalable solutions. By leveraging these tools
effectively, startups can optimize their marketing
strategies and achieve their growth targets
more efficiently. Overall, Al marketing tools
provide substantial benefits, including enhanced
personalization, predictive insights, content
generation, and improved customer service,
helping startups to make data-driven decisions
and achieve sustainable growth [4].

Collaboration, as an innovative marketing
tool, offers startups a strategic advantage by
leveraging collective expertise and resources
to enhance their market presence. By forming
strategic partnerships with other businesses,
startups can access new customer segments,
share resources, and co-create value in ways that
would be challenging to achieve independently.
These collaborations can include joint marketing
campaigns, co-branded products, or shared
platforms that amplify the reach and impact of
marketing efforts. Such synergistic relationships
not only expand market opportunities but
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also foster innovation by combining diverse
perspectives and skills. Moreover, collaboration
can enhance credibility and trust for startups
by associating them with established brands or
industry leaders. This association can serve as
a powerful endorsement, boosting the startup’s
reputation and accelerating its acceptance in
the market. Additionally, through collaborative
efforts, startups can gain valuable insights and
feedback from their partners, which can inform
and refine their marketing strategies [5]. Overall,
strategic  collaborations enable startups to
harness the strengths of multiple entities, drive
innovation, and achieve more significant market
penetration and growth.

Marketing communications are pivotal in
guiding any business towards achieving its
strategic goals, and they are especially critical
for startups navigating competitive landscapes.
These communications are designed to build
brand awareness, create a distinct brand identity,
engage the target audience, and drive sales and
conversions. For startups, effective marketing
communications involve a multifaceted approach
tailored to their unique needs and constraints.

Objectives of marketing communications [6]:

1. Building brand awareness: one of the
primary goals is to make the target audience
aware of the brand’s existence and what it offers.
For startups, this involves introducing the brand
to potential customers and differentiating it from
competitors.

2. Creating brand identity: marketing
communications help in shaping and reinforcing
the brand’s identity, including its values,
personality, and messaging. This is crucial for
startups to establish a strong, memorable brand
presence.

3. Engaging target audience: effective
marketing communications aim to engage and
interact with the target audience, fostering a
connection that can lead to increased customer
loyalty and advocacy.

4. Driving sales and conversions: ultimately,
marketing communications are designed to
persuade potential customers to take action,
whether it’s making a purchase, signing up for
a service, or engaging with the brand in other
ways.

Tasks of marketing communications [6]:

1. Message development: crafting
clear, compelling messages that resonate
with the target audience and align with the
brand’s identity. For startups, this involves
articulating their unique value proposition and
differentiators effectively.

2. Channel selection: choosing the right
communication channels (such as social media,
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email, or traditional media) to reach the target
audience efficiently. Startups need to prioritize
channels that offer the best ROI given their often
limited resources.

3. Content creation: developing engaging
content that communicates the brand’s messages
and provides value to the audience. For
startups, this might include blog posts, videos,
infographics, and other content that highlights
their expertise and builds credibility.

4. Campaign management: planning,
executing, and monitoring marketing campaigns
to ensure they achieve the desired objectives.
This includes managing budgets, timelines, and
performance metrics.

For startups, managing marketing commu-
nications presents unique challenges due to
resource constraints. With limited budgets and
personnel, startups must strategically prioritize
their marketing efforts, focusing on high-impact,
cost-effective strategies. Establishing a brand
presence from scratch requires focused efforts
on building recognition and credibility. Tailored
messaging and strategic positioning are essential
to differentiate the startup from competitors and
create a strong market presence.

Moreover, startups benefit from being agile and
flexible in their marketing approach. This agility
allows them to quickly adapt to market changes
and customer feedback, refining their strategies as
needed to stay relevant and effective. In summary,
while the objectives and tasks of marketing
communications are fundamental for driving
business success, startups must navigate these
elements with particular attention to their unique
needs and constraints, leveraging innovative and
strategic approaches to achieve their goals.

To accurately assess the success of marketing
communication efforts, it is crucial to establish
a robust system for collecting and evaluating
performance results. Traditional sociological
methods can be employed for this purpose, such
as surveys utilizing various technologies to
gather insights on brand perception. The validity
of the results hinges on using a representative
sample to ensure that the data reflects the broader
audience’s views. For a deeper understanding
of brand perception, additional methods such
as focus groups, detailed content analysis,
and expert assessments can be utilized. These
approaches provide more nuanced insights into
how the brand is perceived and help enhance the
dialogue with the target audience, thus enabling
more effective communication strategies [6].

For  startups,  successful = marketing
communication is intricately linked to the
principles of interpersonal interaction. This
often-overlooked aspect emphasizes that
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communication, whether internal or external,
is fundamentally about human interaction.
Representatives of a startup, while acting on
behalf of the company, are individuals engaging
in a reciprocal exchange of information.
Effective marketing communication thus goes
beyond merely sending messages; it requires
an ongoing dialogue where feedback from the
audience continually shapes and refines the
interaction.

For startups, grasping this principle is
essential. The success of their communication
efforts depends not only on the message being
conveyed but also on how it is perceived and
understood by the target audience. Startups
should focus on actively listening to their
potential customers, gaining a thorough
understanding of their needs, and analyzing
the market context prior to launching their
communications. This strategy involves
continuously adapting their approach based
on feedback and aligning their communication
style with audience expectations. Moreover,
contemporary ~ marketing ~ communication
should move away from the aggressive sales
techniques of the past. Instead, startups should
invest in initial research to uncover customer
needs and develop products or services that
address these needs effectively. The success of
marketing initiatives depends on ensuring that
all promotional activities are in harmony with
the overall marketing strategy and business
objectives [7]. By aligning their communication
efforts with deep customer insights and
strategic goals, startups can better engage their
target audience and drive significant results.

For a startup, effective marketing
communication not only establishes a strong
brand presence but also helps in differentiating
from competitors. By allocating resources
to well-planned communication strategies,
startups can engage their target audience more
effectively, drive customer acquisition, and
foster brand loyalty. This investment enables
startups to create a compelling narrative,
leverage various marketing channels, and
continuously adapt to market feedback,
ultimately contributing to long-term success and
sustainable growth. In a competitive landscape,
where visibility and perception are key, robust
marketing communications are essential for

achieving strategic goals and accelerating
business development.

Conclusions. In the dynamic landscape
of startups, investments in marketing
communications are pivotal to establishing
a robust market presence and achieving
sustainable growth. The integration of innovative
marketing strategies, such as leveraging artificial
intelligence and utilizing advanced analytics,
offers startups a competitive edge by enhancing
their ability to understand and engage with their
target audience. These technologies facilitate the
personalization of marketing efforts, allowing
startups to tailor their messages and offerings to
meet specific customer needs more effectively.
Consequently, this leads to improved customer
acquisition, higher retention rates, and a stronger
brand presence.

Furthermore, the strategic allocation of
resources towards marketing communications is
essential for startups to differentiate themselves
in a crowded market. Effective communication
strategies, including content marketing, social
media engagement, and influencer partnerships,
play acritical role in building brand awareness and
driving customer engagement. These approaches
not only enhance visibility but also contribute to
the development of a positive brand image and
the establishment of thought leadership within
the industry.

Despite the numerous benefits, it is important
for startups to approach their marketing
investments with a strategic mindset. This
involves conducting thorough market research,
continuously monitoring the effectiveness of
marketing campaigns, and remaining adaptable
to emerging trends and consumer behaviors. By
aligning marketing communications with overall
strategic goals and utilizing data-driven insights,
startups can optimize their marketing efforts
and achieve their long-term objectives more
efficiently.

In conclusion, investing in marketing
communications is not merely a tactical decision
but a strategic imperative for startups. It provides
the necessary tools and insights to navigate the
competitive landscape, engage with customers,
and drive business growth. As startups continue to
innovate and evolve, a well-integrated marketing
communication strategy will be fundamental to
their success and resilience in the market.

137



KUiBCbKMI1 EKOHOMIYHWUI HAYKOBUI XXYPHa N2 10,2025

References

1. IM4U (n.d.)Marketynhdliastartapiv: yak stvoryty svii pershyiuspishnyistartap ta sait[Marketing for startups:
How to design your first successful startup and website]. /IM4U. Available at: https://im4udma.com.ua/
blog/marketing-for-startups-how-to-design-your-first-successful-startup-website/ (accessed June 17, 2025).

2. Mulyk L. I., Solntsev S. O. (2017) Marketynh nezalezhnykh ta afiliiovanykh startapiv [Marketing of
independent and affiliated startups]. Ekonomichnyi visnyk Natsionalnoho tekhnichnoho universytetu
Ukrainy “Kyivskyi polytekhnichnyi instytut” [Economic Bulletin of NTUU “KPI”], no. 14, pp. 336-342.
Available at: http://nbuv.gov.ua/UJRN/evntukpi 2017 14 53

3. It’s Space (n.d.) Yak prosuvaty startap: osnovni kroky do uspikhu [How to promote a startup: Main steps
to success]. /s Space. Available at: https://itspace.company/blog/iak-prosuvaty-startap-osnovni-kroky-do-
uspikhu (accessed June 17, 2025).

4. AlContentfy (n.d.) Al Marketing Tools for Startups: A Game-Changer for Growth. A/Contentfy.
Available at: https://aicontentfy.com/en/blog/ai-marketing-tools-for-startups-game-changer-for-growth
(accessed June 17, 2025).

5. Leighton N. (n.d.) 6 Innovative Marketing Strategies Designed for Startups. Entrepreneur.
Available  at:  https://www.entrepreneur.com/growing-a-business/6-innovative-marketing-strategies-
designed-for-startups/469143 (accessed June 17, 2025).

6. Wezom (n.d.) Shcho take marketynhovi komunikatsii [What are marketing communications]. Wezom.
Available at: https://wezom.com.ua/ua/blog/marketingovye-kommunikacii (accessed June 17, 2025).

7. D’Arconte C. (2023) Investments in marketing communication and the evaluation of their financial return.
ResearchGate. Available at: https://www.researchgate.net/publication/376398313 INVESTMENTS
IN. MARKETING_COMMUNICATION AND THE EVALUATION_OF THEIR FINANCIAL_
RETURN (accessed June 17, 2025).

8. Lysenko I. V., Verbytska A. V., Babachenko L. V. (2023) Marketynhovi innovatsii yak efektyvnyi instrument
rozvytku pidpryiemstv v umovakh industrii 4.0 [Marketing innovations as an effective tool for enterprise
development in Industry 4.0]. In Sager L. Yu. (ed.), Komertsializatsiia innovatsii v umovakh industrii 4.0:
monohrafiia [Commercialization of innovations in Industry 4.0: monograph]. Sumy: Sumskyi derzhavnyi
universytet, pp. 10—18.

9. Babachenko L., Verbytska A., Holenok B. (2023) Sotsialnyi media marketyng yak skladova
marketynhovoi komunikatsiinoi polityky pidpryiemstva [Social media marketing as a component of a
company’s marketing communication policy]. Ekonomika ta suspilstvo [Economy and Society], no. 57.
DOI: https://doi.org/10.32782/2524-0072/2023-57-107

10.Khomenko I. O., Verbytska A. V., Babachenko L. V., Lysenko 1. V. (2024). Digital marketing strategy for IT
startups: key stages of development and implementation. Kyiv Economic Scientific Journal. No. 7. P. 36-43.

11.Shkarlet S. M., Khomenko I. O. (2017) The current state and prospects of development of international
electronic commerce. Naukovyi visnyk Polissia [Scientific Bulletin of Polissia], vol. 2, no. 10(2),
pp. 133-138.

12.Khomenko I. O., Horobinska I. V., Braha O. V. (2022) Svitovyi dosvid opodatkuvannia v IT industrii ta
startup [Global experience of taxation in the IT industry and startups]. In Dubyna M. V. (ed.), Rozvytok rynku
finansovykh posluh v umovakh stanovlennia tsyfrovoi ekonomiky: kolektyvna monohrafiia [Development of
the financial services market in the digital economy: collective monograph]. Chernihiv: NU “Chernihivska
Politekhnika”, pp. 23-36.

13.KhomenkoI. O., Horobinskal. V., Soroka A. V. (2023) Osnovni trendy ta suchasni instrumenty zastosuvannia
systemy digital-marketyngu v pidpryiemnytstvi ta start up [Key trends and modern tools of digital marketing
systems in entrepreneurship and startups]. In Perevozova . V. (ed.), Marketynh u pidpryiemnytstvi, birzhovii
diialnosti ta torhivli v smart suspilstvi: upravlinskyi, innovatsiinyi ta metodychnyi vymiry [Marketing
in entrepreneurship, stock exchange activity and trade in the smart society: managerial, innovative and
methodological dimensions]. Lviv: Vydavets Koshovyi B.-P. O., pp. 29—49.

14.Kychko I. I., Panchenko M. (2021) Teoretyko-ekonomichni pidkhody do vyznachennia zmistu ta perspektyv
realizatsii innovatsiino-investytsiinoho potentsialu v Ukraini [Theoretical and economic approaches to
defining the content and prospects of implementing innovation-investment potential in Ukraine]. Problemy
i perspektyvy ekonomiky ta upravlinnia [Problems and Prospects of Economics and Management], vol. 3,
no. 27, pp. 19-28.

15.KychkoI.I., Panchenko M. M. (2022) Upravlinnia innovatsiinoiu infrastrukturoiu v konteksti stymuliuvannia
rozvytku innovatsiino-investytsiinoho potentsialu v Ukraini [Management of innovation infrastructure in
the context of stimulating development of innovation-investment potential in Ukraine]. Ekonomichnyi
prostir [Economic Space], no. 177, pp. 40—46. DOI: https://doi.org/10.32782/2224-6282/177-7

16.Riabova T., Riabov I., Vovchanska O., Li T., Saienko V. (2022) Peculiarities of digital marketing in the
era of globalization: an analysis of the challenges. Financial and Credit Activity: Problems of Theory and
Practice, vol. 6, no. 47, pp. 160—171. DOLI: https://doi.org/10.55643/fcaptp.6.47.2022.3940

17.Khomenko I. O., Babachenko L. V., Moskalenko V. A., Yemets V. O. (2025). Marketing aspects of
strengthening the competitive advantages of an enterprise through the formation of a strategic management
system in wartime. Kyiv Economic Scientific Journal. No. 8. P. 150-157.

138



KUiBCbKMI1 EKOHOMIYHWUI HAYKOBUI XXYPHa N2 10,2025

bioniorpadiuynmit cimcox

1. MapkeTuHT I CTapTamiB: SK CTBOPUTH CBId TepImIuMi yCHIMIHWN crapran Ta cait. [IM4U.
URL: https://im4udma.com.ua/blog/marketing-for-startups-how-to-design-your-first-successful-startup-
website/

2. Mynuk JI. 1., ComaneB C. O. MapkeTHHT He3aJIeKHUX Ta adiliioBaHUX cTapTamiB. Exonomiunuil 8icHUK
Hayionanonozo mexuiunozo ynisepcumemy Yxpainu «Kuigcoxuii nonimexniunuii incmumymy. 2017. Ne 14.
C. 336-342. URL: http://nbuv.gov.ua/UJRN/evntukpi 2017 14 53

3. Sk mpocyBatu crapTam: OCHOBHI KpPOKH a0 ycmixy. [t's space. URL: https://itspace.company/blog/
iak-prosuvaty-startap-osnovni-kroky-do-uspikhu

4. Al Marketing Tools for Startups: A Game-Changer for Growth. 4/Contentfy. URL: https://aicontentfy.com/
en/blog/ai-marketing-tools-for-startups-game-changer-for-growth

5. Leighton N. 6 Innovative Marketing Strategies Designed for Startups. Entrepreneur.
URL: https://www.entrepreneur.com/growing-a-business/6-innovative-marketing-strategies-designed-for-
startups/469143

6. lllo Take wmapkeTuHroBi KomyHikamii. Wezom. URL: https://wezom.com.ua/ua/blog/marketingovye-
kommunikacii

7. D'Arconte, Carmine. (2023). Investments in marketing communication and the evaluation of their financial
return. Research Gate. URL: https://www.researchgate.net/publication/376398313 INVESTMENTS
IN MARKETING COMMUNICATION AND THE EVALUATION OF THEIR FINANCIAL
RETURN

8. Jlucenko 1. B., BepOunpka A. B., babauenko JI. B. MapketuHrosi iHHOBaIIi1 K e(eKTUBHUN IHCTPYMEHT
PO3BUTKY MiIANPUEMCTB B ymoBax iHayctpil 4.0. Komepyianizayis innosayiii 6 ymosax indycmpii 4.0:
Monozpagis / 3a 3ar. peA. Kanz. eKoH. Hayk, ao1l. JI. FO. Carep. Cymu : CyMCbKUiA 1epKaBHUN YHIBEPCHTET,
2023. C. 10-18. 385 c.

9. babGauenko JI., Bepounpka A., I'omenok b. ComiasbHHA Mezia MapKEeTHHT SK CKJIaI0Ba MapKETHHTOBOT
KOMYHIKAIiiTHOT TIONIITUKH MiATpUeEMCTBa. Exonomixa ma cycninocmeo. 2023. Ne 57. DOI: https://doi.org/
10.32782/2524-0072/2023-57-107

10.Xomenxo 1. O., Bepounpka A. B., babauenxko JI. B., Jlucenko 1. B. Ctpareris uudpoBoro MapkeTHHTY JUIs
[T-cTapramiB: KIr04OBi eTanu po3poOKH Ta BHOPOBAKEHHSA. KuigCchbKull eKOHOMIYHUL HAVKOBULL JICYPHA.
2024. Ne 7. C. 36-43.

11.Shkarlet, S. M., Khomenko I. O. The current state and prospects of development of international electronic
commerce. Haykosuii gichux Ioniccsa. 2017. Ne 2 (10). Y. 2. C. 133-138.

12.Xomenko I. O., T'opobinceka 1. B., bpara O. B. CsitoBuii mocsin onomarkyBanust B IT iHmyctpii Ta
startup. Po36umox punky iHaHcosux nociye 6 ymosax cmanoeieHHs Yyupposoi eKoHOMIKY : KOJEKTUBHA
MoHorpadisi / 3a 3ar. peii. 1-pa ekoH. Hayk, mpod. M.B. Jlyounu. UepHniris: HY «YepHiriBchbka nosiTexHikay,
2022. C. 23-36.

13.Xomenxo 1. O., 'opobinceka 1. B., Copoka A. B. OCHOBHI TpeHIM Ta Cy4acHi IHCTPYMEHTH 3aCTOCYBaHHS
cuctemu digital-MapkeTHHTY B MIINPUEMHHUITBI Ta start up. Mapkemumne y nionpuemHuymei, 0ipicosii
OisIbHOCMI Ma MOop2ieni 8 Smart CycniibCmei: YnpasiincbKull, iHHOBAYIUHUN Ma MemOOUYHUL BUMIPU:
KoJiekTuBHa MoHorpadis / 3a Hayk. pen. I. B. IlepeBo3oroi. JIpBiB: Bumasenns Komosuii b.-I1.0., 2023.
C. 29-49.

14.Kuuxo 1. 1., [Taruenko M. TeopeTuko-eKOHOMIYHI i IX0/IN 0 BU3HAYECHHS 3MICTY Ta IIEPCIIEKTHUB peai3allii
IHHOBaIIHHO-IHBECTUIIITHOTO MOTEHIiaNy B YKpaiHi. [Ipobiemu i nepcnekmuu eKOHOMIKY md YRPAasiiHHL.
2021. Ne 3 (27). C. 19-28.

15.Knuxko 1. 1., ITanuenko M. M. anaBmHHsI 1HHOBa]_III/IHOIO THQPACTPYKTYPOIO B KOHTEKCTI CTUMYIIOBAHHS
PO3BUTKY lHHOBaHII/IHO iHBeCTUIIIfHOTO MoTeHmiany B YkpaiHi. Exonomiunuii npocmip. 2022. Ne 177.
C. 40-46. DOI: https://doi.org/10.32782/2224-6282/177-7

16.Riabova, T., Riabov, ., Vovchanska, O., Li, T., & Saienko, V. (2022). Peculiarities of digital marketing in
the era of globalization: an analysis of the challenges. Financial and Credit Activity Problems of Theory and
Practice, 6 (47), 160—171. DOI: https://doi.org/10.55643/fcaptp.6.47.2022.3940

17.Xomenko 1. O., babadenko JI. B., Mockanernko B. A., €merp B. O. MapKkeTHHIOBI aCleKTH MOCHICHH
KOHKypeHTHI/IX nepesar Hl[IHpI/I(-ZMCTBa depes (bopMyBaHH;I CHCTEMH CTPATEeriYHOrO yIpaBIliHHS B YMOBaX
BiliHU. Kuigcokuil ekonomiunuil Haykosutl sicyprar. 2025. Ne 8. C. 150-157.

Cmamms naodivuina 0o pedaxyii 19.05.2025

139



KUiBCbKMI1 EKOHOMIYHWUI HAYKOBUI XXYPHa N2 10,2025

Xomenko 1.O.

JOKTOP €KOHOMIYHUX HayK, mpogecop,

Hanionansauii yHiBepcureT «YepHiriBcbka MOMITEXHIKa
ORCID: https://orcid.org/0000-0002-0839-4636

Bba6a4yenko JI.B.

KaHJUIaT eKOHOMIYHHX HayK, JOICHT,

Harionansauii yHiBepcuTeT «YepHIriBChKa MOMITEXHIKA»
ORCID: https://orcid.org/0000-0002-6312-4700

Bepouubka A.B.

KaHJUJIAT HAYK 3 JICPYKABHOTO YIPaBJIiHHS, JOICHT,
Harionansawmii yHiBepcuTeT «YepHIriBCchka MOTITEXHIKa»
ORCID: https://orcid.org/0000-0001-7805-1412

Mockanenko B.A.

KaHIUJAT CKOHOMIYHUX HAYK, TOTICHT,

IOTICHT Kadeapu MapKeTHHry, PR-TexXHOIOT1# Ta TOTiCTHKH,
Harmionansamii yHiBepcuTeT «YepHIriBCchka MOTITEXHIKa»
ORCID: https://orcid.org/0000-0002-9469-9363

Copoka A.B.

3100yBay BUIIOI OCBITH,

Hamnionansauii yHiBepcuTeT «YepHIriBcbKa MOJTITEXHIKA
ORCID: https://orcid.org/0000-0001-9197-158X

IHBECTHUIII TA IHHOBAIII B IHTEPHET-MAPKETHUHTI
SAK CKJAJOBY MAPKETUHTOBUX KOMYHIKAIIM
Y CUCTEMI CTPATETTYHOI'O YITPABJIIHHA CTAPTAITAMUA
HA HAIIOHAJIBHOMY TA MI’KHAPOJHOMY PUHKY TOBAPIB
I ITOCJHYI B YMOBAX HEBU3HAYEHOCTI

Y cTarTi pOsNISHYTO BaKIIUBICTE Ta eDEKTHBHICTH IHBECTYBAaHHS B MAPKETHHIOBI KOMYHIKalii JUIst CTapTanis,
30KpeMa yepe3 MpU3My IHHOBALIHHUX CTPATEriii B yMOBaX HEBU3HAYEHOCTI. OCHOBHA METa JMOCIIKEHHS MOJISArae
Y BUBYEHHI BIUTMBY IHBECTUIIIN Y MAPKETHHT i 32CTOCYBAaHHS IIEPENOBUX TEXHOJIOTIH Ha IOCATHEHHS CTIHKOTO 3p0OC-
TAHH Ta I1iIBUILEHHS KOHKYPEHTOCTIPOMOKHOCTI CTapTaIiB Ha pUHKY. Jl1st 1OCATHEHHS 11i€i MeTH Oy 3aCTOCOBA-
Hi PI3HOMAHITHI METOJH I0CIKEHHs, 30KpeMa aHalli3, CHHTE3, y3ara bHeHHs, IHAYKIIs, JCAYKIis Ta TaOMMIHHHA
meton. Lli mizxomn BKIIIOYanM PETENbHUE O JITEPATYPH, CUHTE3 Cy4aCHMX MAPKETHMHIOBHX IHCTPYMEHTIB i
aHaJl3 yCHilIHUX KeiiciB craprariB. OCHOBHA yBara NPUALISETbCS BUKOPHCTAHHIO IITYYHOTO iHTEIICKTY, KOHTCHT-
MapKEeTHUHTY, CTPATErisM y coLlialbHUX MeJlia Ta IHIIUM iHHOBaliiiHUM migxonaM. 3i0paHi JaHi Halal0Th BCeOIUHE
PO3YMIHHS TOTO, SIK CTapTaly MOXKYTh €()eKTHBHO BUKOPHCTOBYBATH IIi IHCTPYMEHTH JUIA JOCSTHEHHS CBOiX Map-
KETHHIOBUX LIJICH. Y CTAaTTi PO3IISHYTO KIFOYOBI EIEMEHTH MAPKETHHIOBHX KOMYHIKALLiii, TaKi sIk CTBOPCHHS! LiH-
HOI'O KOHTEHTY, LIJIbOBE 3alyYEHHS B COLIAIbHAX MEPEXKAX, ONTUMI3ALIA ISl MOUYKOBUX CHCTEM, EIEKTPOHHUH
MapKEeTHHT i CIIBIPALSL 3 BIUIMBOBUMHU 0co0amu. JIOCIIUKEHO, SIK i CTpaTerii MOKyYTh JOIOMOITH CTapTarnam BH-
AUTMTHUCS CePe/l KOHKYPEHTIB 1 JOCAITH yCIIXy Ha PUHKY. 3pO0/ICHO BUCHOBKH, L0 CTPATEr4HI IHBECTHLIIT B MapKe-
TUHTOBI KOMYHIKALIT € KPUTUIHO BOXKIMBUMH JUIsl yCIIIXY CTapTaity. IHHOBaLIlI/IHl MapKeTUHIOBI CTpATerii, 30kpema
BIIPOBA/DKEHHS IITYYHOTO 1HTEIEKTY, IPOTHO3HOI aHATITHKY Ta MEPCOHANTI30BAaHHUX MiIXO/IB, 3HAYHO ITiIBUIIYIOTH
e(peKTUBHICTh KOMyHiKamiiHUX KammaHiil. L1i crpaTerii cipusioTh KpamoMy po3yMiHHIO TOTPeO KIi€HTIB 1 MiABH-
LICHHIO PIBHA IX 3aJIy4eHOCTI. IHTerpanis qux cTpareriii y 3arajibHy CUCTEMY CTPAaTEriqyHOro yIpaBIIiHHS J03BOJISIE
cTaprarnaM He JIUIIe aJalTyBaTHCs A0 MBUIKO 3MIHIOBAaHUX YMOB PHHKY, a i 3a0€3MeYnTH CTabibHe 3pOCTaHHA Ta
CTabiIBHICTD Oi13HECY.

Kuro4uoBi ciioBa: iHBECTHIIIT B MAPKETHHTOBI KOMYHIKaIlii, IHHOBAIIHI CTpaTerii, CTapTanu, ITYYHUH IHTEICKT,
KOHTCHT-MApKETHHI, COIiabHI MEPEKi, MAPKETHHTOBI IHCTPYMECHTH, IEPCOHATI30BAHUI MAPKETUHT, CTPATET YHHUN
MEHE/PKMEHT, IHTePHET-MapKETHHT.
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